Personal creativity
and originality

Objectives of the block

e be able to explain the concept of creativity

e acquaint participants with the possibilities of improving their creativity
e for participants to try out their creative possibilities

¢ understand the importance of originality in creative work

® encourage critical thinking in the selection of ideas

e be able to define the concept of originality

Group
6-20 people

Material

e A4 paper (with a pre-printed pattern, see Attachment 1)
e writing or drawing instruments
e music to create a good atmosphere

Length in minutes
190 min.

Summary

1. Do you feel creative? (Introductory brainstorming) — 30 min.
2. Quantity over quality! — 40 min.

3. Ideas for the development of creativity — 60 min.

4. A six-word story — 60 min.

Instructions
1. Do you feel creative? (Introductory brainstorming) — 30 min.

In the initial brainstorming, the participants will try to explain the concept of creativity,
whether they feel creative, consider themselves creative individuals, and what external or
internal conditions help them improve their creative thinking.

2. Quantity over quality! (Creative activity) — 40 min.

The trainer will distribute A4 pieces of paper with printed 30 circles on each to the partic-
ipants. Participants have 5 minutes to complete them. They should not think much about it
but apply the first idea that comes to mind. Someone can see a face, the sun, or a snowflake
in the circle. No idea or view is inherently correct or incorrect. You cannot, however, leave
any circle empty, even if there shall be just a line in it with no meaning. The evaluation of the
completed works is to be as a moderated discussion. "Look at your paper. How many of you
have filled the whole space? Do you feel creative?" The trainer will invite the participants
to describe their feelings while working on the assignment. "Were you surprised by any of
your creations? Did you draw more circles with the same theme? Did you feel creative or
surprised? Was it a difficult task?"

This activity is inherently just an exercise. The more it repeats, the more results and real-
life use it will bring to the participants. After everyone describes how they feel, the trainer
prompts for the papers to be laid out on the floor, so all can see them. Together they look
for similarities and differences (for example, how many times was the sun drawn? How was
it drawn? Someone may draw it with big rays, someone with small ones, etc.). Even if the
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participants created the "same" thing, they could still inspire one another. "Did you see
an element in someone else's idea that inspired you?"

At the end of the discussion, the participants try to name where in practice, is this tech-
nique of developing motivation and creativity beneficial (for example: in the creation of
alogo (30 ideas), in the creation of a color scheme for the logo (30 color combinations of an
already created logo), in the creation of a poster, a 3D projection, etc.)

3. Creativity development ideas — 60 min.

The trainer asks the participants the following questions to which they prepare answers
independently and then randomly present their ideas. This is also an activity that directly
supports the development of creativity.

e Try to come up with a fantastic, imaginary dream. Pick the most original one.
e Try to change the conclusions of the most famous fairy tales.

e Imagine that you live in the period of the Great Moravian Empire. What would have
happened if Constantine and Methodius had not come to Great Moravia?

e List as many ways to save water at home as you can.
¢ Indicate in which life situations we should not spare water.

e Make up a short story including six pre-agreed words not related to each other (for
example bacon, stones, trousers, tablet, almanac, selfie).

e Write what your classmates would do if there were no internet, computers, mobile
phones, and other modern technological devices.

e Draw a symbol of your family.
e What ingredients would you use to bake the cake of friendship?

Everyone can be creative, but the level of creativity varies from person to person. The good
news is that we can develop and improve our creativity.

4. A six-word story — 60 min.

The trainer will distribute paper and writing instruments to the participants. Description
to participants: "Imagine you want to work in the creative industry and your job is to be
original, and unique. It is necessary to understand that before creating a truly successful
work, original thinkers throughout history have come up with many ideas, mutations, dead
ends, and failures (For example, Picasso created thousands of paintings and sculptures that
led to only a few world-famous works. Edison created 1093 patents, but we can count his
truly outstanding original achievements on a single hand). Therefore, to achieve success, it
is often necessary to generate many ideas and then be able to select the most original one
of them. Your task is to come up with a 6-word story for a chosen model situation."

Options for the model situation:

e the creation of a new work of art (idea for a film, an idea for a song lyric, idea for a story,
idea for a book....)

e the creation of annotation for an event, poster, promotional materials, exhibition,
product presentation...

o the creation of texts for processing (for a visual product, podcast, spoken word...)
Participants have time to write the assignment and then they read their ideas to others.

The trainer is trying to determine if they find them to be original. The trainer then asks the
participants to repeat the activity, but to break some common habits, for example:

e avoiding using the letter E
e writing in a different typeface
e eliminating the use of words like I, you, we, and my, your, our...

In the end, the most original ideas are selected and the concept of originality and its neces-
sity in the creative industry is discussed.

Another form of exercise is mutual support for creativity, where someone starts a sentence,
and another participant finishes it.
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