Communication V.
— Create and present your idea

Objectives of the block

encourage creative thinking, and production of ideas
know how to inspire yourself

develop presentation skills

express and share your opinion with others

seek ideas for the local community and its development

Group

12-20 people

Material

writing and office supplies, paper, flipchart board, magazines, and various tools for the
implementation of ideas

creative supplies

they can use a mobile phone to create a video

Wi-Fi connection

Length in minutes

80 min.

Summary

An eye-catching idea

Instructions

An eye-catching idea

Selection of a topic — 5 min.

The trainer will offer several topics to the participants, from which they will choose one that
they want to develop and subsequently present.

Division into groups — 5 min.

The trainer divides the participants into the following groups:

Group of creatives — 2 — 5 participants that choose an idea they want to develop and then
present.

Group of experts/representatives — 1 — 4 people — they will represent the public or civic
sector, listen to all presentations, and ask questions to the creatives. They will evaluate
and comment on the originality of the idea, the creative approach to the task, and the
design of the solution.

Group of sponsors — 1 — 4 people. They represent the business sector, listen to all presen-
tations, and ask questions to the creatives. They evaluate and comment on the feasibility
and practicality of the idea.

Group of facilitators — 1 — 2 people according to the number of groups that are selected
to observe the whole process of creation, work, and communication in the process of
idea creation — the task at the end is to describe the overall work of the groups.

The role of the moderator — One person for all groups. The moderator's task is to find
out what ideas were chosen and moderate the presentation of the ideas, and the dis-
cussion with the groups after the idea presentations.

Work in groups — 30 min.

Creatives have 30 min. to create a presentation/work. They will choose a person to present
the idea.
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Idea presentation — 10 min.

Each group will present their idea (under a unique name) at the "ldeas Exchange" in front
of a panel of experts and sponsors. Facilitators oversee the process and always observe.
Discussion and questions — 10 min.

Opportunity to discuss and ask questions about the idea from the experts and sponsors.
The task of the group is to answer, explain, etc.

Other groups who have already presented or will be presenting can also ask questions as
the "Group — Public".

Facilitation — 10 min.

After the presentation of all groups, the facilitator or facilitators have the space to briefly
describe the process of the whole activity.

Closing discussion — 10 min.

Afterward, the trainer shall ask the following questions:

e How did they feel about the activity?

e What did they get out of it?

¢ How did they feel in the different roles?

e How did they make decisions?

e What was difficult for them?

e What was easy?

e How did they divide the roles?

Summary:

The trainer will list what was interesting in terms of creative approach, modes of persua-
sion, and presenting facts on the flipchart.
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Attachments

Attachment: Suggestions for topic areas

Topic 1: Online newsletter/magazine for young people in the city (rationalize what it
should contain, what it should look like, who it should be sent to, etc.)

Topic 2: Be mentally fit — an activity (proposal for a cultural and joint activity approx.
60-120 min.) involving young people, seniors, and disadvantaged groups in the city (out-
reach for cooperation, program)

Topic 3: Become a volunteer for 1 day. Promotion of volunteering in the city — involving
young people and families/working parents — activity proposal for Saturday morning — time
range 1-3 hours

Other topics are to be added by the trainer at their discretion — Note: The chosen topics
are up to the trainer. He can change them according to the context of the training assign-
ment and the interests of the participants. Topics can be about culture, sport, leisure activi-
ties, social issues, community issues, etc.
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